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Proteins, fats, vitamins B2 and B12, minerals, sugars... milk

Milk is a natural source of nutrition and 
forms the basis for a wide range of dairy 
products. From yoghurt, custard, dairy-
based beverages, cheese, butter and infant 
nutrition to ingredients for the food industry.
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11.3 billion euro revenue

Offices in 32 countries

Export to over 100 countries

22,168 employees

Every day Royal FrieslandCampina provides millions of consumers all over the world with dairy 
products that are rich in valuable nutrients. FrieslandCampina supplies consumer products such as 
dairy-based beverages, infant nutrition, cheese and desserts in many European countries and in Asia 
and Africa. Products are also supplied to professional customers including cream and butter products 
to bakeries and catering companies. FrieslandCampina also supplies ingredients and half-finished 
products to manufacturers of infant nutrition, the food industry and the pharmaceutical sector 
around the world. FrieslandCampina has offices in 32 countries. FrieslandCampina’s products find 
their way to more than 100 countries. The Company is fully owned by Zuivelcoöperatie 
FrieslandCampina U.A., with over 19,000 member dairy farmers in the Netherlands, Germany and 
Belgium one of the world’s largest dairy cooperatives. 

Royal FrieslandCampina

19,054 member dairy farmers 
own the Company

Millions of consumers every day

key figures 2014
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By 2050 the world’s population is expected to have grown to over nine billion people of whom 70 
percent will live in large cities. Feeding this growing population will be an enormous challenge and has 
implications for people, animals and the environment. How can enough affordable, nutritious and 
energy-rich food be produced? Fertile land and clean drinking water are already scarce in some regions 
and the pressure on the environment will only increase. And even if the availability of land and water 
was not a problem, will there still be enough farmers to produce our daily food? And will they be able to 
earn enough to sustain themselves and their families? FrieslandCampina sees three global challenges 
towards which it can, thanks to its activities, make a contribution.

Global challenges

The growing world 
population

Enough farmers to 
produce food

The scarcity of natural 
raw materials

●  Feeding the world’s growing 
population

●  The availability of sufficient 
nutritious and energy-rich food 
and the affordability of food for a 
wide range of population groups 

●  Maintaining food safety and 
consumers’ trust

●  Ensuring young people are 
interested in becoming farmers 
by offering good prospects for the 
future and by so doing responding 
to the fast-rising average age of 
farmers 

●  Farmers must be able to earn 
enough to allow responsible 
business operations and the 
creation of a positive future for 
themselves and their children 

●  Worldwide 750-900 million people 
depend on the dairy farming 
sector for their income

●  Responding to the increasing 
scarcity of land, water and natural 
raw materials by producing more 
efficiently 

●  Reducing CO2 emissions and 
making more use of renewable 
energy 

●  Contributing towards the 
retention of biodiversity 
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Providing people around the world with the right nutrition is the 
challenge. Milk, by nature, contains essential nutrients such as proteins, 
vitamins B2 and B12, and minerals such as calcium. By offering 
trustworthy and tasty dairy products, FrieslandCampina is contributing 
towards safeguarding food and nutrient security. FrieslandCampina also 
strives to limit the pressure on natural sources and the environment. 

Every day millions of consumers around the world enjoy FrieslandCampina’s 
innovative and tasty dairy products. FrieslandCampina brings the best of two worlds 
together by combining the professionalism and entrepreneurship of its member dairy 
farmers with the (international) expertise, customer-orientation and experience of 
the Company and its employees.

FrieslandCampina is committed to high standards in the field of food safety, the 
personal safety of its employees, quality, sustainability and transparency throughout 
the entire production chain: ‘from grass to glass’. This lays the foundations for 
customer and consumer trust in the products and safeguards the continuity that is 
the hallmark of the Company and the Cooperative.

FrieslandCampina believes in shared values: the simultaneous achievement of a 
good income for member dairy farmers, added-value for customers and consumers, 
and personal growth and career perspectives for employees. At the same time 
FrieslandCampina is an added-value for the communities in which it operates. This is 
how opportunities are created and perspectives are offered to all stakeholders.

Nourishing by nature
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route2020 strategy: 
sustainable growth and value creation

To fulfil this ambition, FrieslandCampina formulated the 
route2020 strategy for the period 2010-2020. The key words 
are sustainable growth and value creation: the sustainable 
growth of the Company and the maximising of the value of all 
the milk produced by the Cooperative’s member dairy farmers. 

FrieslandCampina strives to achieve the following goals:
•   an increased share of added-value and branded products  

in the total sales volume;
•  further operating profit growth;
•   a higher performance premium and a higher distribution  

of member bonds for the member dairy farmers;
•   fewer than 0.05 accidents resulting in sick leave per  

200,000 hours worked;
•   climate-neutral growth throughout the entire chain from  

cow to consumer. 

FrieslandCampina invests more than the average in the three 
growth categories: dairy-based beverages, infant nutrition 
and branded cheese. These categories are supported 
through research & development in the field of growth & 
development (of children), daily nutrition, health & wellness 
and functionality.

Because Royal FrieslandCampina N.V. is directly linked with 
Zuivelcoöperatie FrieslandCampina U.A., FrieslandCampina 
controls the entire production chain from raw milk to 
distribution. As a result FrieslandCampina can vouch for the 
quality of its products. In the collaboration with member dairy 
farmers the accent is on quality, food safety and operating 
sustainably.

FrieslandCampina strives to achieve the foreseen growth of its 
activities in a climate-neutral manner throughout the entire 
chain from cow to consumer. The Company wants to achieve 
this by working with the member dairy farmers and chain 
partners on improving energy efficiency, reducing greenhouse 
gas emissions and stimulating the production of sustainable 
energy on dairy farms. 

Growth
categories

Ambition

Respond to
needs

Capabilities

Foundation

Dairy-based
beverages

Infant nutrition
(B2B, B2C)

Branded
cheese

Strongholds
& geographic
expansion

Foodservice
in Europe

Basic products

Growth &
development

Daily nutrition Health &
wellness

Functionality

Talent
management

Milk
valorisation

Innovation Business model
& cost focus

Goodness
of dairy

Chain
advantages

Sustainable dairy
farming & business
operations

The way we work
& safety

To create the most successful, professional and attractive dairy company for member dairy  
farmers, employees, customers and consumers and for society by providing people around the  
world with essential nutrients from dairy products during every phase of their lives

FrieslandCampina’s ambition is to create the most 
successful, professional and attractive dairy company for 
member dairy farmers, employees and customers as well 
as for consumers and society. The world market’s 
growing demand for healthy, sustainably produced food 
offers FrieslandCampina opportunities. 
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Milk
FrieslandCampina offers people 
valuable nutrients during every phase 
of their lives. Milk is the result of the 
dairy cattle’s ability to convert grass 
that is indigestible for people into 
nutritious foods. Milk contains 
essential nutrients the human body 
needs and cannot make for itself: 
proteins, vitamins B2 and B12, and 
minerals such as calcium. 
FrieslandCampina, together with the 
member dairy farmers, continuously 
extends its expertise. From improving 
the quality of meadows to the 
worldwide offering of a choice of 
products with different tastes and 
applications as well as the best 
possible ingredients for the food and 
pharmaceutical industries. Working 
with milk is, and remains, fascinating. 

The rapid growth of the global population 
has substantial influence on the 
availability of food and raw materials. The 
key challenge involves providing people 
around the world with the right nutrients. 
There are currently approximately 870 
million undernourished people in the 
world. And over 100 million children under 
age five are seriously underweight. At the 
same time, more than 1.4 billion adults 
and 40 million children aged below five 
are overweight. 

Milk makes an important and positive 
contribution to both of these challenges 
because it contains a relatively high 
number of essential nutrients per calorie, 
such as vitamins B2 and B12, minerals and 
proteins. As a result, health authorities 
all over the world recommend dairy as a 
basic component of a healthy diet.

...nutritious by nature



14 15

FrieslandCampina brands
Consumer IngredientsFoodservice
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FrieslandCampina is one of the world’s 
largest dairy companies and has a 
cooperative tradition stretching back 
more than 140 years. Via 
Zuivelcoöperatie FrieslandCampina U.A. 
the member dairy farmers in the 
Netherlands, Germany and Belgium 
own 100 percent of Royal 
FrieslandCampina N.V. All the member 
dairy farmers are independent 
entrepreneurs. Their competence and 
professionalism helps FrieslandCampina 
guarantee quality, safety and 
sustainability. On behalf of its member 
dairy farmers, FrieslandCampina strives 
for sustainable growth and value 
creation.

 

The 19,054 member dairy farmers (13,696 member 
dairy farms) jointly form the Cooperative. The 
Cooperative’s geographical area of operations is 
divided into 21 districts, each of which has a District 
Board. The Cooperative’s members appoint the Board 
of the 21 districts. Together the 210 members of 
the District Boards form the Cooperative’s Member 
Council. The Board has nine members. Each member 
can apply for a seat on the Board. A Selection 
Committee selects the candidates and issues a 
proposal to the Member Council, which ultimately 
selects each new Board Member. The Board, together 

with four Supervisory Board members from outside 
the Cooperative, jointly form the Supervisory 
Board of the company. The Chairmen’s Meeting is 
comprised of the 21 district chairmen, who act as a 
sounding board for the Board. 

The Cooperative holds all the shares in the capital 
of Royal FrieslandCampina N.V. The activities of the 
various subsidiaries are divided over four business 
groups, each of which ensures the development, 
production and sale of dairy products in a number of 
markets and/or geographical areas.

The Cooperative tradition ...continuity and sustainable growth 

Consumer Products
Europe, Middle East & Africa

Corporate Centre

Board

Chairmen's Meeting 1

Member Council

Districts

Members

Supervisory Board

Executive Board

General Meeting
of Shareholders

Consumer Products
Asia

Cheese, Butter
& Milkpowder

Ingredients

Zuivelcoöperatie
FrieslandCampina U.A.

holding all shares in

Royal
FrieslandCampina N.V.

1 The Chairmen of the 21 District Councils
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From grass to glass  
FrieslandCampina has a long history 
in the dairy sector. Together with the 
Cooperative’s member dairy farmers, 
FrieslandCampina commands and 
controls the entire milk production 
chain from milk to end product – from 
grass to glass. This guarantees the 
quality, safety and sustainability of 
the products. FrieslandCampina 
distinguishes itself through the 
entrepreneurship of its member dairy 
farmers, the optimal conditions for 
dairy farming in Western Europe and 
the high-quality processing of milk 
into a wide range of products. In 
addition, its expertise in the field of 
milking, milk production and 
products, the short supply lines and 
the market positions are 
characteristic of the Company. 

Foqus
To safeguard the safety and quality of its products 
throughout the entire production chain, FrieslandCampina 
has its own integral quality system, called Foqus. With Foqus 
FrieslandCampina offers consumers, customers and the 
authorities the guarantee that the products and production 
processes meet the stringent standards in the field of food 
safety, quality, safety, working conditions, fire protection and 
environment. An extensive programme of training courses and 
audits helps safeguard the implementation and continuous 
monitoring of Foqus in the production facilities, on the member 
dairy farms and at the suppliers of raw materials.

FrieslandCampina, together with the Cooperative’s member 
dairy farmers, commands the entire production chain from 
farm to end product. The guiding principles of the quality 
control are the statutory stipulations supplemented with 
additional demands. The various international standards, 
such as GMP+, HACCP, ISO 9001, ISO 22000, FSSC 22000, 
OSHAS 18000 and ISO 14000 are integrated into Foqus so 
that both FrieslandCampina’s customers and the consumers 

can be assured that the products are safe and of the highest 
quality, and are produced sustainably. The Foqus stipulations 
are reviewed, and if necessary revised, each year to ensure the 
system always reflects the latest knowledge and insights. 

Foqus planet
Foqus covers the entire ‘from grass to glass’ chain and 
starts at the member dairy farmers of the cooperative for, 
after all, they lay the basis for a good, safe and sustainably 
produced dairy product. Through the Foqus planet programme, 
FrieslandCampina offers its member dairy farmers the 
instruments to run their businesses in a sustainable way and 
to produce safe and high-quality milk. Foqus planet consists of 
three parts, being basic requirements, grazing and sustainable 
development. Here four themes are central: Business, Cow, Feed 
and Milk. Various programmes help member dairy farmers to 
generate extra income and further stimulate sustainability at 
the dairy farms. 

...guaranteed quality throughout the chain

transportproduction

supermarket

member dairy farmers 

industrial producer

consumerprofessional user 
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Innovation is an essential element of 
FrieslandCampina’s route2020 
strategy aimed at generating 
sustainable growth as well as added 
value. The efforts of FrieslandCampina 
in the field of innovation are focused 
on the categories dairy-based 
beverages, infant nutrition and 
branded cheese. The focus areas for 
research are growth & development 
(of children), daily nutrition, health & 
wellness and functionality (structure). 
FrieslandCampina focuses its 
innovation on producing healthy, 
nutritious, well-balanced and tasty 
food, in which the dietary advantages 
of milk in particular are made 
optimum use of and the costs and 
emission of CO2 are minimised.

Innovation  ...respond to needs

At the FrieslandCampina Innovation Centre in Wageningen, the 
Netherlands, scientists, product and process technologists are 
continuously developing new products, processes and applications, 
using all nutrients and components found in milk. Research is 
particularly focused on the relationship between the nutrients in 
milk on the one hand and the growth, development, health and 
well-being of consumers all over the world on the other. 

FrieslandCampina wants to strengthen its innovative power 
through combining various disciplines, such as research & 
development, marketing, sales and supply chain, working together 
more intensively in an inspiring environment. Innovation takes 
place in ever larger, open forms of cooperation. In Wageningen, the 
centre of the agrofood knowledge infrastructure, FrieslandCampina 
can work together more easily with scientists and other companies 
operating in this sector. FrieslandCampina has brought together its 
expertise in the fields of innovation and research & development in 
the Innovation Centre in Wageningen.

About 320 R&D employees are working in the Innovation Centre 
with research facilities, laboratories, pilot plant and office rooms. 
In the experience centre, the innovation kitchen and the
tasting bakery visitors and employees of FrieslandCampina from 
all over the world can taste, smell and feel products in an inspiring 
setting.
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Infant nutrition
Dairy Based 

Beverages and 
Desserts

Cheese

Nutrition

Sensory & Consumer Science

Process Technology

Food Structure

Packaging

Food Ingredients 
and Milk Fat 
Specialties

Product Development Teams

Global Expert Teams

Innovation is established by applying scientific knowledge. Experts 
of various disciplines work together in the innovation projects of 
FrieslandCampina. FrieslandCampina Research & Development has 
been structured in four product development teams, being: 

The FrieslandCampina Development 
Centre in Singapore concentrates on the 
development of dairy-based beverages 
and infant nutrition, specifically oriented 
towards the Asian consumer.
The Development Centre is the logical 
link between the Innovation Centre of 
FrieslandCampina in Wageningen and the 
Asian market.

Five global expert 
teams support the 
product development 
teams by providing 
specialist knowledge.



24 25

FrieslandCampina is an international company with a strong local character: people-
oriented, approachable and open. It wants to be an inspiring and reliable employer that 
provides opportunities, a good and safe working environment and relevant training and 
instruction. FrieslandCampina is convinced that only by employing motivated and well-
trained staff it can get more out of milk and achieve its ambitions. FrieslandCampina 
is therefore fully committed to inspiring and motivating its employees and promoting 
enterprise spirit. To achieve this, FrieslandCampina has introduced ‘The Way We Work’. 
The aim of FrieslandCampina’s company culture and working environment is to enable 
individual talents to be developed to the maximum and, at the same time, to contribute 
towards the achievement of the Company’s ambitions. Inspiring and motivating 
employees and promoting enterprise are key aspects. 

Within route2020 this translates into a way of working that revolves around alignment, 
accountability and action. Employees are encouraged to be a role model in the field 
of safety, to take on challenges together, to develop together, to take responsibility 
themselves and to take decisions and to act effectively. 

FrieslandCampina is always looking for new talent in all possible disciplines throughout 
the company. Each employee is valued for their skills and is helped to develop their 
knowledge and expertise to the full. This helps FrieslandCampina and its people to 
achieve their goals.

‘The Way We Work’ is for 
FrieslandCampina a guideline for the 
creation of the right business culture 
and working environment in which to 
achieve its ambitions and the 
route2020 strategy. Based on the 
Company’s potential, FrieslandCampina 
wants to create opportunities for its 
employees around the world. Investing 
in growth and development with 
relevant training courses in a goal-
oriented, but pleasant, comradely and 
first and foremost safe working 
environment. 

Our way of working ...investing in people’s development 
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Corporate social responsibility plays a major 
role in the achievement of the route2020 
strategy. As one of the world’s largest dairy 
companies FrieslandCampina accepts this 
responsibility by: 
 
•  further increasing the sustainability of dairy 

farming, the production chain and dairy 
distribution;

•  marketing healthy dairy products, offering 
food supply security and tackling 
undernourishment;

•  making knowledge and expertise available to 
small dairy farmers in Asia and Africa so 
they can improve their productivity and 
quality and increase their family’s income;

•  contributing towards a viable countryside – a 
prerequisite for food supply security;

•  striving for climate-neutral growth both at 
the dairy farm and company level.

 

The key to corporate social responsibility is the creation of added-value for both 
FrieslandCampina and society. This added-value can stem from new ways of thinking, new 
products, smarter production processes or cooperations with so-called non-government 
organisations (NGOs) and other stakeholders. The added-value can become apparent in 
financial value creation through the development of new products or the strengthening 
of a relationship with customers. Social value can also be created by efforts aimed 
at improving health or combating undernourishment. FrieslandCampina’s CSR policy 
revolves around this shared value so that not only FrieslandCampina’s continuity is 
safeguarded but also the health of people, animals, the environment and the future of 
dairy farming.

Sustainability and responsibility 
... creating added-value in a 

sustainable and transparent way 

CSR Governance Board – Four CSR implementation teams

Fo
u

n
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CSR performance measurement – Annual reporting – Stakeholder dialogue – Partnerships

Employee & dairy farmer engagement – CSR training programmes – Annual CSR Team Award

Business practices for suppliers – Code of Conduct – Foqus quality system – Position papers

CSR

Mission, vision and strategy

 
Nutrition & 

health

Combating nutrient 
deficiency

 
Dairy development  
in Asia and Africa

Helping small farmers  
in Asia and Africa

 
Sustainable  

dairy farming

Setting the  
standard

Efficient and 
sustainable 

production chains

Improving resource  
utilisation
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Contributing 
towards food 
supply security 
with a local focus 

FrieslandCampina is a multinational 
dairy company with a wide offering of 
dairy products and leading brands in 
more than 100 countries. With over 
19,000 member dairy farmers in the 
Netherlands, Germany and Belgium 
and 22,000 employees in 32 countries, 
FrieslandCampina contributes towards 
the day-to-day availability of healthy 
and tasty nutrition. Every day millions 
of people use FrieslandCampina’s 
products or ingredients. Worldwide the 
Company achieves annual revenue of 
over 11 billion euro. 

A global player in agri-food 

From the 
Netherlands

The Netherlands is an important 
exporter of dairy products. The 
Dutch dairy sector makes a 
substantial contribution to the 
Dutch economy. The export of dairy 
products is still growing, in 
particular to emerging markets 
such as China and Africa. 
 
With an export value of 4.5 billion 
euros in 2014, FrieslandCampina 
represents a considerable share of 
this.

Export 
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From drinks  
to desserts

The business group Consumer Products 
Europe, Middle East & Africa supplies dairy 
products such as dairy-based beverages, 
yoghurt, desserts, infant nutrition, butter and 
cheese to both consumers and professional 
customers in Europe, Middle East and Africa. In 
the Netherlands and Belgium the business 
group also sells fruit juices, fruit drinks and 
sports drinks. 

Dutch Lady dairy products are a favourite in Malaysia, 
Singapore and Vietnam. The same applies to Black & White 
in Hong Kong, Foremost in Thailand, Alaska in the Philippines 
and Frisian Flag in Indonesia. Friso infant nutrition is sold in a 
number of countries.

All over the world Healthy and delicious
  

Campina, Campina Boer en Land, Chocomel, Fristi, Yoki, Mona, 
Optimel, Vifit, GoedeMorgen, Friesche Vlag, Milner, Slankie, 
Campina Botergoud, Appelsientje and DubbelFrisss are all 
popular in the Netherlands. The same applies for a number 
of these products in Belgium. Valess, a meat substitute made 
from dairy, is available in five countries. The Landliebe concept 
has been successful in Germany due to its authenticity and 
full flavour. FrieslandCampina also sells butter to German 
consumers under the brand Frau Antje and cheese under 
the brand Frico. NoyNoy in Greece stands for delicious and 
healthy, as does Milli in Hungary and Romania. Fruttis is a well-
known brand in Russia. In the Middle East, the condensed milk 
marketed under the Rainbow brand is very popular. In Nigeria, 
Peak and Three Crowns have been the leading dairy product 
brands for many years. In other West African countries, Bonnet 
Rouge is a well-known brand. Our cream and butter as well 
as our basic sauces under the Debic, Hollandia and Campina 
Professioneel brands are used by professional chefs in their 
own products.

From children  
to adults

The business group Consumer Products Asia 
provides consumers in Asia with dairy 
products, such as dairy-based beverages and 
infant nutrition. Many products are produced 
locally. A number of products is exported from 
the Netherlands to Asia.

Consumer Products Europe,  
Middle East & Africa

FrieslandCampina Branded Netherlands
FrieslandCampina Branded Belgium
FrieslandCampina Retail Brands Europe
FrieslandCampina Foodservice
FrieslandCampina Germany
FrieslandCampina Hellas
FrieslandCampina Hungary
FrieslandCampina Romania
FrieslandCampina Russia
FrieslandCampina UK
FrieslandCampina Middle East
FrieslandCampina WAMCO Nigeria
FrieslandCampina West Africa
FrieslandCampina Ivory Coast
FrieslandCampina Egypt

Consumer Products Asia

FrieslandCampina Indonesia
FrieslandCampina Malaysia
FrieslandCampina Singapore
FrieslandCampina Thailand
FrieslandCampina Vietnam
Alaska Milk Corporation
FrieslandCampina China
FrieslandCampina Hong Kong
FrieslandCampina Myanmar
Friesland Huishan Dairy
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Cheese, butter  
& milk powder

The business group Cheese, Butter & 
Milkpowder produces and sells cheese, butter 
and milk powder worldwide. The product range 
comprises a wide variety of Gouda, Edam, 
Maasdam and foil cheeses, both as whole 
cheeses and in prepacked pieces and slices, 
different types of butter and milk powders.

From food to 
pharmaceuticals

The business group Ingredients develops 
nutritious and functional ingredients that add 
value to existing products. It supplies natural 
ingredients based on milk, whey and vegetable 
raw materials to industrial customers in the 
infant nutrition branch, the food industry, the 
pharmaceutical industry and the young animal 
feed industry worldwide.

With nature at the heart Functional building blocks 

Cheese made by FrieslandCampina and marketed under brands 
such as Frico, Kroon, Dutch Masterpieces and Royal Hollandia are 
sold in over a hundred countries. The Company also manu factures 
Noord-Hollandse Gouda (cheese) which, due to its characteristic 
full, rich taste has been awarded the EU Protected Designation  
of Origin (PDO). Gouda Holland cheese has been awarded the  
EU Protected Geographical Indication (PGI) designation. These 
quality hallmarks guarantee that Gouda Holland cheese is made 
from Dutch milk, manufactured in accordance with a centuries  
old recipe and ripened completely naturally.

For consumers FrieslandCampina manufactures butter for the 
Campina Botergoud, Landliebe, Frau Antje and Frico brands.  
In addition to the basic range in various sized packaging, there 
are other types of butter products such as spreadable grass-
fed butters and blends in tubs, low-fat butters, herb butters 
and convenience products for frying and roasting. And for the 
industrial and professional market, FrieslandCampina markets 
butter, butter products and milk fat fractions.

FrieslandCampina Domo focuses on producing high-quality 
milk and whey ingredients for applications in infant nutrition 
and the medical and cell nutrition markets. Proteins from milk 
and whey, lactose (milk sugar) and milk powder substitutes 
are the domain of FrieslandCampina DMV. FrieslandCampina 
Kievit produces spray-dried emulsions for the food industry, 
encapsulated nutritional oils for use in infant nutrition and 
supplies products for vending machines in Western Europe 
based on dairy and vegetable raw materials. FrieslandCampina 
Nutrifeed supplies young animal feed while FrieslandCampina 
Creamy Creation develops, produces and markets cream 
liqueurs and nutritional beverages for the global beverages 
industry. The DFE Pharma joint venture produces and markets 
excipients for the pharmaceutical industry.

Cheese, Butter & Milkpowder

FrieslandCampina Cheese
FrieslandCampina Butter
FrieslandCampina Milkpowder
FrieslandCampina Cheese Germany
FrieslandCampina Cheese France
FrieslandCampina Cheese Spain
FrieslandCampina Export
Yoko Cheese
Zijerveld
Den Hollander Food
Orange Srl
FrieslandCampina Cheese, Butter & Milkpowder Italy

Ingredients

FrieslandCampina Domo
FrieslandCampina DMV
FrieslandCampina Kievit
FrieslandCampina Creamy Creation
FrieslandCampina Nutrifeed
DFE Pharma
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Worldwide 

Europe

Netherlands
Germany
Belgium
Greece
Hungary
Romania
Russia
France
Spain
Italy
Austria
United Kingdom

Asia and
Oceania

Indonesia
Malaysia
Singapore
Thailand
Myanmar
Vietnam
Philippines
China
Hong Kong
India
Japan
New Zealand

North and
South America

United States of  
America

Brasil

Africa and
the Middle East

Nigeria
Ghana
Ivory Coast 
United Arab Emirates
Saudi Arabia
Egypt

6,768
revenue

2,978 
revenue

361
revenue 

1,241
revenue

13,371 
employees

7,574 
employees

163
employees

1,060 
employees

71
locations

33
locations

6
locations

6
locations

Figures 2014 

Revenue in millions of euros
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Woerden

LeerdamRotterdam

Maasdam

Ede

Wageningen

Nuenen

's Hertogenbosch

Bodegraven
Steenderen

Lutjewinkel

Balkbrug

Lochem

Limmen

Workum

Aalter Sleidinge Bornem BornLummen

Amersfoort

Veghel

GenkDestelbergen

Borculo

Foxhol

Beilen

Marum
Noordwijk

Gerkesklooster
Leeuwarden

Dronrijp

Meppel

Wolvega

Bedum

Rijkevoort

The Netherlands & Belgium Rest of Europe

Legend

• Consumer Products Europe, 
Middle East & Africa

• Consumer Products Asia

• Cheese, Butter & Milkpowder

• Ingredients

 Central Office

 Corporate Centre

 R&D 

 Production and/or warehousing  
and/or distribution

 Sales

Sénas

Mátészalka

Aspropyrgos 
Maroussi 

Essen
Horsham

Agrate Brianza

Créteil 

Goch

Barcelona

Las Palmas

Saint-Paul-en-Jarez

Aghialos

Stainach

Schefflenz

Nörten-
HardenbergLippstadt

Gütersloh

Cologne

Budapest

Moscow
Stupino

Patras

Heilbronn

Tirgu Mures

Bucharest

Cluj-Napoca

Verona

Bari
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Jeddah

Accra
Abidjan

Caïro

Ikeja

Dubai

Asia Africa & the Middle East

Legend

• Consumer Products Europe, 
Middle East & Africa

• Consumer Products Asia

• Cheese, Butter & Milkpowder

• Ingredients

 Central Office

 Corporate Centre

 R&D 

 Production and/or warehousing  
and/or distribution

 Sales

Jakarta
Salatiga

Petaling Jaya

Singapore

Bangkok
Samutprakarn

Nakon Pathom

Binh Duong

Ha Nam

Ho Chi Minh City
Dong NaiCan Tho
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Every day Royal FrieslandCampina provides millions of 
consumers all over the world with dairy products which are 
rich in valuable nutrients. With annual revenues of 11.3 billion 
euro, FrieslandCampina is one of the world’s five largest 
dairy companies. 

FrieslandCampina supplies consumer products such as dairy-
based beverages, infant nutrition, cheese and desserts in 
many European countries, in Asia and in Africa. Products are 
also supplied to professional customers, including cream and 
butter products to bakeries and catering companies.
FrieslandCampina also supplies ingredients and half-finished 
products to manufacturers of infant nutrition, the food 
industry and the pharmaceutical sector around the world.

FrieslandCampina has offices in 32 countries and employs 
over 22,000 people. FrieslandCampina’s products find their 
way to more than 100 countries. The Company’s central 
office is in Amersfoort, the Netherlands. FrieslandCampina’s 
activities are divided into four market-oriented business 
groups: Consumer Products Europe, Middle East & Africa; 
Consumer Products Asia; Cheese, Butter & Milkpowder and 
Ingredients. The Company is fully owned by Zuivelcoöperatie 
FrieslandCampina U.A., with over 19,000 member dairy 
farmers in the Netherlands, Germany and Belgium one of the 
world’s largest dairy cooperatives. 

Royal FrieslandCampina N.V.
Stationsplein 4, 3818 LE Amersfoort 
The Netherlands
T +31 33 713 3333

www.frieslandcampina.com


